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It doesn’t matter if you run a 

small local shop or a big national 

company. Social media is an 

essential piece of your business 

marketing strategy. Social 

platforms help you connect 

with your customers, increase 

awareness about your brand, 

and boost your leads and sales. 

With more than three billion 

people around the world using 

social media every month, it’s no 

passing trend.

Today everyone wants to build 

up his/herlifelong personal 

brand or an online business 

and become an Influencer in 

their niche? Social media has 

become the necessity today with 

no option left for businesses 

not to use it. The most arduous 

task today for marketer is to 

attract target customers or 

gain more and more customers. 

So if you want to increase the 

use and potential of social 

media to skyrocket your business 

or ever longed to achieve an 

automated system that will bring 

each and every month new 

targeted customers into your 

business or build up a loyal 

audience the complete guide, 

“Social Media Marketing for 

Business 2019” by Steven 

Sparrow is available.

W h a t e v e r  y o u r  i n d u s t r y ,  

segment and audience is, a 

substantial portion of your 

customers and leads are on social 

media. Having access to all 

those customers helps you 

boost traffic, particularly for 

new site content. One of the 

key advantages of social media 

for businesses is that it enables 

you to interact with your 

customers. Going through the 

tweets and Facebook updates 

that are posted by your customer 

base gives you insight into 

what they need. This is useful 

for helping your company 

formulate marketing strategies 

that address their needs.

Considering the importance of 

social media in today’s changing 

environment, social media 

marketing for business 2019 

books acts as an absolute funnel 

to understand the concept of 

social media. Within the pages of 

the book one can find how to 

build up an astonishing online 

business finding golden niches 

and identi fying the r ight  

prospects. The book provides the 

content on the best strategy to 

build up a loyal audience using 

Facebook, Instagram, YouTube, 

Twitter, Snapchat and Pinterest 

organically in an pleasant and 

similar manner.

Today everyone wants to build 

up social abilities so that they can 

act as influences in the market. 

Influences are pampered by 

marketers. The book provides 

with the magic formula to 

monetize the social ability 

building personal brand and 

becoming an influencer.

The book also guides on best 

psychological tricks to make your 

potential customers committed to 
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your offers and convert them into 

new clients. The book is complete 

guide to secret strategies to 

become an influencer of millions 

on Instagram, Youtube, Twitter, 

and Facebook

In conclusion, this guide contains 

an easy to follow approach that 

allows anyone to understand and 

put into practice the social media 

strategies. The book has a 

practical application that will 

actually teach you how to get 

your hands soiled by starting to 

build and monetize your online 

businesses.

Review by Dr. Uma Gulati
Associate professor & 
Academic coordinator
Gitarattan International 
Business School 
(Affiliated to GGSIPU)
Umagulati.2001@gmail.com
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