Amity Human Value Cell Activity – 2020
Eco-friendly Diwali- Light a Diya, not crackers
In order to spread awareness for celebrating cracker free Diwali and to inform people the
ways to celebrate Diwali without harming the environment, the members of Amity Human
Value Cell organized an awareness programme titled “Eco-friendly Diwali- Light a Diya,
not crackers” on 9th November, 2020.
An awareness campaign was initiated to celebrate Eco-friendly Diwali using our social
media platforms using posters and videos. The viewers were encouraged to celebrate this
Diwali by lighting eco-friendly diyas instead of crackers. They were also requested to share
pictures with us describing how they are celebrating Diwali.
The campaign was helpful in spreading awareness about how celebrating Diwali in ecofriendly way is possible and helpful for our environment. Though this campaign was a small
step towards spreading awareness on how Diwali is not all about crackers, it is about
spreading love and happiness, it is about victory of light over darkness and knowledge over
ignorance.

Help Your Local Vendors: Let’s make their Diwali, a happy Diwali
The students of Amity ABS Amity Human Value Cell organized an awareness campaign
on 13th November, 2020 in order to spread awareness about our local vendors and how they
have been affected by COVID-19.

Help Your Local Vendors: Let’s make their Diwali, a happy Diwali
The students of Amity ABS Amity Human Value Cell organized an awareness campaign
on 13th November, 2020 in order to spread awareness about our local vendors and how they
have been affected by COVID-19.
The objective of the event was to spread happiness among our local vendors and to
encourage people to support vocal for local. Students were encouraged to celebrate this
Diwali by buying essentials from the local vendors using our social media platforms.
An awareness campaign was initiated by members of the Cell to help our local vendors
using our social media platforms using posters and videos. The viewers were encouraged to
buy their Diwali essentials from the local vendors, eat locally helping the needy by giving
them livelihood. They were also requested to share pictures with us supporting local
vendors.
This campaign was helpful in spreading awareness regarding the situation of how the local
vendors have suffered during the adverse situation of COVID-19. Many have lost their
livelihood. Through this campaign, we have campaigned to spread smile and happiness.
Though this campaign was a small step towards spreading happiness during this Diwali by
helping our local vendors, we were able to spread love and happiness, and learn the art of
compassion. The event was organized under the guidance of Dr. Garima Malik, Associate
Professor.

Social- Media Awareness Campaign : SAFE DRIVE
Amity Human Value Cell of ABS organized a Social-Media Awareness Campaign, an event
under the title of the activity: SAFE DRIVE : A road safety operation on 20th November,
2020. The event was organized with an objective of understanding the importance of Safe
Drive in our daily lives and to spread awareness on how stay safe while driving or walking
on road.
Through social media platforms, students of the Cell tried to spread awareness using posters,
videos about basic road safety rules, which we need to follow for safety of ourselves as well
as others. It helped to spread awareness among people, which could help us prevent lots of
accidents in turn saving lives.
By organizing the event, the students understood the importance of basic knowledge of road
sense and how the society should be aware of basic road safety rules to protect themselves
as well as others. Understanding the basic rules of road safety can take us long way in our
future. There were a total of 130 social media followers. The event was organized under the
guidance of Dr. Garima Malik, Associate Professor.

