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ABSTRACT  

Artificial Intelligence (AI) has turned into a game-changing power in the way businesses are run, offering chances for 

improving how well things work, how choices get made, and how customers are involved. This paper explores some 

integration of AI technologies, for example machine learning, natural language processing, as well as predictive analytics, 

into particular business operations. It examines the ways that AI-driven tools are being used in optimizing processes and in 

automating routine tasks. The examination includes its use in supporting data-directed decision-making across multiple 

business functions such as supply chain management, human resources, finance, and marketing. AI presents large 

advantages, like particular cost savings, better decision-making, together with tailored customer experiences; even so, its 

adoption poses difficulties including certain ethical worries, data privacy matters, coupled with the requirement for 

workforce reskilling. The study definitively points out the importance of quite detailed calculated planning and a greatly 

strong technical infrastructure for successful AI integration, further stressing the need for businesses to carefully balance 

innovation with critical ethical considerations. The paper draws to a close with a recommendation for organizations in order 

to promote an innovation-driven culture and to address the challenges within AI implementation, for the sake of fully 

leveraging its potential for business growth and competitiveness. AI, in company administration, robotic process automation, 

in decision-making, with the use of predictive analytics, during consumer interaction, AI implementation, with moral factors, 

in employee changes 

Key Words: Artificial Intelligence (AI), machine learning, natural language processing (NLP), predictive analytics, 

business operations, process optimization, automation, data-driven decision-making, supply chain management, human 
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1. Introduction 

Artificial Intelligence (AI) is increasingly becoming a cornerstone of business management, providing innovative solutions 

that enhance productivity, improve decision-making, and transform the customer experience. AI's ability to process large 

amounts of data, learn from it, and make predictions or recommendations in real-time makes it an invaluable tool for 

managers seeking to optimize their operations and strategies. From machine learning algorithms to robotic process 

automation (RPA), AI technologies are automating routine tasks, improving efficiency, and enabling businesses to deliver 

more personalized experiences to their customers. As organizations seek to adopt AI technologies, they face numerous 

challenges. These challenges include ethical concerns, such as the potential for bias in algorithms, privacy issues related to 

data usage, and the threat of job displacement due to automation. Moreover, AI's impact on strategic decision-making and 

its role in influencing consumer behaviour require a deeper understanding of how businesses can leverage these tools 

effectively. 

Moreover, AI-driven automation is reshaping traditional business functions by reducing manual effort, minimizing errors, 

and increasing productivity. From automating customer service interactions through chatbots to streamlining supply chain 

management with AI-powered logistics, businesses are witnessing unprecedented levels of efficiency. Additionally, AI-

powered algorithms play a crucial role in risk management, fraud detection, and cybersecurity, safeguarding businesses from 

potential threats and vulnerabilities. However, despite its numerous advantages, AI integration in business management also 

presents significant challenges. Concerns regarding data privacy, ethical implications, job displacement, and the high cost 

of implementation need to be carefully addressed to ensure sustainable AI adoption. Organizations must also focus on 

developing AI governance frameworks and investing in employee upskilling to maximize the benefits of AI while mitigating 

potential risks. This research paper aims to explore AI’s profound impact on business management by examining its 

applications, benefits, and challenges. It will provide insights into how AI is shaping decision-making, workforce 

management, and market strategies, ultimately transforming the way businesses operate in the digital age. 
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2. Literature Review 

The increasing adoption of Artificial Intelligence (AI) in business management has been widely studied in academic and 

industry research. AI has been recognized as a transformative force across various business domains, including decision-

making, customer relationship management, supply chain optimization, and workforce management. Several scholars have 

explored AI's role in enhancing business efficiency, reducing operational costs, and driving innovation. This section reviews 

existing literature on AI applications in business management, its benefits, and the challenges associated with its 

implementation. 

2.1 AI in Decision-Making and Strategic Planning 

AI-powered decision-making has been a key focus of research, with scholars highlighting how machine learning algorithms 

and predictive analytics enable businesses to make data-driven decisions. Studies by Brynjolfsson & McAfee (2017) 

emphasize that AI enhances strategic planning by identifying market trends, predicting consumer behavior, and optimizing 

investment decisions. AI-based business intelligence tools provide real-time insights, reducing uncertainty and enabling 

more accurate forecasting. However, researchers like Davenport & Ronanki (2018) caution against over-reliance on AI 

without human oversight, as biases in data or algorithms can lead to flawed decisions. 

2.2 AI in Customer Relationship Management (CRM) 

Several studies have investigated AI’s role in improving customer interactions and engagement. AI-driven CRM tools 

leverage natural language processing (NLP) and sentiment analysis to understand customer preferences and personalize 

interactions. Research by Huang & Rust (2018) demonstrates that AI chatbots, recommendation engines, and virtual 

assistants significantly enhance customer satisfaction and retention. Additionally, AI enables businesses to segment 

customers effectively and develop targeted marketing strategies. Despite these advantages, ethical concerns regarding data 

privacy and consent remain critical challenges, as highlighted by Wirtz et al. (2019). 

2.3 AI in Supply Chain and Operational Efficiency 

The role of AI in optimizing supply chain management has also been extensively studied. AI applications in logistics, 

inventory management, and demand forecasting have been found to improve efficiency and reduce costs. Research by Ivanov 

& Dolgui (2020) explores how AI-powered automation enhances supply chain resilience, particularly in dynamic 

environments affected by global disruptions. AI-driven robotics and smart warehouses enable real-time tracking and 

inventory optimization, ensuring seamless operations. However, implementation costs and the need for skilled professionals 

to manage AI systems pose significant barriers to widespread adoption. 

2.4 AI and Workforce Management 

The impact of AI on human resource management and workforce productivity has been another area of scholarly interest. 

AI-driven HR analytics assist in talent acquisition, employee engagement, and performance evaluation. Studies by 

Brougham & Haar (2018) suggest that AI can help organizations identify skill gaps, predict employee turnover, and 

streamline recruitment processes. However, concerns over job displacement and workforce adaptation to AI-driven 

environments remain widely debated. Many researchers argue that businesses must invest in upskilling employees to 

complement AI rather than replace human workers. 

2.5 Challenges and Ethical Considerations 

While AI offers substantial benefits in business management, research highlights several challenges that organizations must 

address. Studies by Floridi et al. (2018) emphasize the ethical implications of AI, particularly regarding data security, bias 

in algorithms, and transparency. The potential for AI to perpetuate discrimination or make biased decisions based on flawed 

data sets has been a significant concern. Additionally, regulatory frameworks for AI governance are still evolving, making 

it essential for businesses to adopt responsible AI practices. 

The reviewed literature indicates that AI is revolutionizing business management by enhancing decision-making, customer 

engagement, operational efficiency, and workforce productivity. However, challenges such as implementation costs, ethical 

concerns, and workforce displacement must be carefully managed. Future research should focus on strategies for responsible 

AI integration, ensuring that businesses leverage AI’s capabilities while maintaining ethical standards and human oversight. 

 



Journal of Data Science and Cyber Security, ISSN: 2584-0010, Volume 2 Issue 1 June 2024 

--9-- 

3. Methodology 

This research follows a qualitative approach to examine the role of Artificial Intelligence (AI) in business management. The 

study is based on an extensive review of academic literature, industry reports, case studies, and expert analyses. The 

methodology involves data collection from secondary sources, critical evaluation of AI applications, and an analysis of real-

world case studies to understand AI’s impact on business decision-making, operations, and workforce management. 

3.1 Research Design 

The study is structured as a qualitative exploratory research, focusing on the following objectives: 

1. Identifying AI’s applications in various business functions. 

2. Analyzing the benefits and challenges associated with AI implementation. 

3. Evaluating case studies of organizations that have successfully integrated AI into business processes. 

This research does not involve primary data collection, such as surveys or interviews, but rather relies on secondary sources 

for an in-depth analysis. 

3.2 Data Collection 

The study sources data from the following: 

• Academic Journals: Research papers from reputed journals such as Harvard Business Review, Journal of Business 

Research, and AI & Society. 

• Industry Reports: Reports published by organizations like McKinsey, PwC, Deloitte, and Gartner on AI adoption 

in business. 

• Case Studies: Examination of real-world business cases from companies implementing AI, including Amazon, 

Google, IBM, and Tesla. 

• Government and Policy Reports: Guidelines and regulations from international organizations and government 

agencies on ethical AI use. 

3.3 Data Analysis 

A thematic analysis approach is used to categorize findings into key themes: 

1. AI’s role in decision-making and strategic planning. 

2. AI’s impact on customer engagement and relationship management. 

3. AI-driven operational efficiencies in supply chain and workforce management. 

4. Ethical and regulatory challenges businesses face in AI implementation. 

3.4 Limitations of the Study 

• The study is limited to secondary data sources and does not include firsthand business insights. 

• AI technologies evolve rapidly, meaning findings may become outdated as new advancements emerge. 

• Ethical and regulatory aspects vary across regions, making it difficult to generalize AI’s impact on a global scale. 

3.5 Conclusion of Methodology 

This research employs a qualitative approach to analyze AI’s impact on business management. By reviewing literature, 

industry reports, and case studies, the study provides a comprehensive understanding of AI’s role in enhancing business 

efficiency, decision-making, and innovation. Future research can expand upon this by incorporating primary data through 

interviews and surveys to gain direct business insights. 

4. The Role of AI in Business Management 

 

4.1 AI Technologies in Business 

AI encompasses a wide range of technologies that have broad applications in business management. These include machine 

learning, natural language processing (NLP), robotic process automation (RPA), and predictive analytics. Each technology 

plays a critical role in improving business processes and decision-making. 

1. Machine Learning (ML): This technology enables systems to learn from data and make predictions or decisions based 

on that data. In business, ML is commonly used for customer behavior analysis, inventory management, and demand 

forecasting. ML models analyze historical data to identify trends and patterns, which can help businesses make informed 

decisions. 

2. Natural Language Processing (NLP): NLP allows machines to understand and interpret human language. It powers 

chatbots, virtual assistants, and automated customer service tools that enable businesses to engage with customers more 

efficiently and on a more personal level. 
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3. Robotic Process Automation (RPA): RPA automates repetitive, rule-based tasks that are typically performed by human 

workers. In businesses, RPA is used in areas like billing, data entry, and order processing, freeing up employees to focus 

on higher-value tasks. 

4. Predictive Analytics: By analyzing historical data, AI systems can make predictions about future events or trends. In 

business, predictive analytics is used for sales forecasting, risk management, and customer churn prediction.[1] 

 

Figure 1: AI Applications 

4.2 Benefits of AI in Business Management 

AI offers numerous benefits to businesses, particularly in improving efficiency, decision-making, and customer engagement. 

[2] 

1. Increased Operational Efficiency: AI automates repetitive tasks, reducing human error and speeding   up processes. 

For example, AI-powered chatbots can handle customer inquiries 24/7, reducing the workload of customer service 

teams. 

2. Enhanced Decision-Making: AI provides business managers with data-driven insights that help them make better 

decisions. Predictive analytics can be used to forecast market trends or customer behavior, enabling managers to 

adjust strategies in real-time. 

3. Improved Customer Experience: AI enables businesses to offer personalized services to customers. Machine 

learning algorithms can analyze past customer behavior to recommend products or services tailored to individual 

preferences, as seen with companies like Amazon and Netflix. 

The table below shows the summarized benefits of AI in business. 

Benefits Description Example 

Operational efficiency Automates repetitive tasks, reducing 

human error and saving time 

Chatbots, RPA in back-office processes 

(e.g. data entry) 

Decision-making Provides data-driven insights for more 

accurate decisions 

Predictive analytics for market trends 

and customer churn 

Customer Engagement and 

Personalization 

Enhances personalized services 

through AI-driven recommendations 

Amazon’s product recommendations, 

Netflix’s content suggestions 

Data Table 1: AI Benefits in Business 

AI implementation has significantly improved operational efficiency across all industries. Manufacturing saw the largest 

improvement (+25%), mainly due to AI-driven predictive maintenance and automated quality control. Retail and Healthcare 

also experienced a +25% increase, thanks to AI-powered inventory management and faster diagnostics. Logistics had the 

highest efficiency jump (+30%), benefiting from AI in route optimization and supply chain management. Energy sector 
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improved by 25%, showing AI's impact on reducing costs and increasing sustainability. So, we can say that AI adoption 

leads to significant gains in efficiency, cost reduction, and service quality across industries.  

The graph shows the overall Operational Efficiency before and after the adaption of AI in business. 

 

Figure 2: Operational Efficiency Before and After AI Implementation 

5. AI Applications in Business Operations 

5.1 Operational Efficiency and Automation 

AI-driven automation has become one of the primary ways businesses improve operational efficiency. By automating routine 

tasks, companies can reduce operational costs, improve accuracy, and allow human employees to focus on more strategic 

activities.[3] 

1. Automation in Supply Chain Management: AI algorithms can forecast demand, optimize inventory levels, and 

manage logistics, ensuring that products are available when customers need them, without overstocking.[4] 

2. Robotic Process Automation (RPA): RPA tools are used to automate back-office functions like invoice processing, 

order management, and payroll, reducing administrative costs and errors. 

Case Study Example: 

A global logistics company implemented RPA to automate its invoice processing, reducing the time required for the task by 

70% and significantly lowering the error rate. 

5.2 Decision-Making and Strategic Planning 

AI plays a critical role in decision-making by providing managers with data-driven insights. [5] Predictive analytics and 

machine learning models allow businesses to make proactive decisions rather than reactive ones. 

1. Sales Forecasting: AI models analyze historical sales data to predict future demand, helping businesses adjust 

inventory and pricing strategies in real time. 

2. Risk Management: AI algorithms assess risks by analyzing patterns in historical data, identifying potential threats, 

and suggesting preventive actions. 

 

Decision Area Traditional Method AI-Powered Method 

 

Sales Forecasting 

Based on historical trends Uses AI to predict future demand 

with greater accuracy 

 

Risk-Management 

Manual risk assessments  Real-time risk prediction using data 

analytics. 

Data Table 2: AI in Decision-Making 
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5.3 Customer Engagement and Personalization 

AI technologies allow businesses to create personalized experiences for their customers, which can enhance customer 

satisfaction and loyalty. Customer Service Chatbots:[6][7] AI-powered chatbots handle customer queries, provide instant 

responses, and resolve issues without the need for human intervention. Machine learning algorithms analyse user data and 

provide product or content recommendations tailored to individual preferences. Companies like Amazon and Spotify 

leverage this technology to drive sales and improve user experience. 

6. Challenges and Ethical Considerations 

6.1 Ethical Dilemmas in AI Implementation 

AI presents several ethical challenges that businesses must consider: 

1. Bias in AI Models: AI systems can inherit biases from the data they are trained on, leading to unfair or 

discriminatory outcomes. 

2. Data Privacy: AI technologies often require large datasets that include personal information, raising concerns about 

privacy and data protection. 

3. Accountability: As AI systems become more autonomous, it becomes difficult to determine accountability for 

decisions made by these systems, especially in high-stakes industries like healthcare or finance.[8][9] 

6.2 Workforce Impact and Job Displacement 

AI's ability to automate tasks raises concerns about job displacement. Many roles, especially in manufacturing and 

customer service, are at risk of being replaced by AI. However, AI also creates new jobs in fields like data analysis, 

machine learning development, and AI system maintenance.[10] 

Criteria Traditional Methods AI- Driven decision making  

Accuracy of forecast Limited by human judgement More data-driven and precise 

 

Speed of analysis 

Time-consuming manual process Real-time analysis and predictions 

 

Flexibility 

 

Inflexible, limited by past data 

Adapts to new data, real-time updates 

Data Table 3: Decision-making with AI vs. Traditional Methods [11] 

7. Case Studies and Real-World Examples 

7.1 AI in Retail 

Retailers use AI to manage inventory, optimize supply chains, and personalize customer experiences. For example, AI is 

used for demand forecasting, ensuring retailers can meet customer demand without overstocking. 

Case Study: AI in Retail – Amazon’s AI-Powered Personalization and Automation 

• Overview:  Amazon has revolutionized the retail industry by leveraging artificial intelligence (AI) to enhance 

customer experience, optimize supply chains, and improve operational efficiency. AI plays a critical role in 

Amazon’s recommendation system, inventory management, and cashier-less stores, making shopping more 

personalized and seamless. 

• Challenge: Amazon faced challenges in managing its vast product catalog, predicting customer preferences, and 

optimizing logistics. Key issues included: 

o Understanding customer behavior to provide relevant product recommendations. 

o Managing inventory efficiently to reduce stockouts and overstock situations. 

o Enhancing the shopping experience with faster, more convenient checkout solutions. 

• Solution: AI-Powered Retail Innovations 

o AI-Driven Recommendation System: Amazon’s AI-powered recommendation engine [12] analyzes 

customer browsing history, purchase behavior, and preferences to suggest relevant products. This 

personalized approach increases customer engagement and sales. 
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o Automated Inventory and Supply Chain Management: AI algorithms predict demand patterns, optimize 

warehouse stocking, and automate fulfillment centers. Machine learning models help Amazon anticipate 

inventory needs, reducing waste and improving delivery speed.[13][14] 

o Amazon Go – Cashier-less Stores: Amazon introduced AI-powered stores called Amazon Go, which use 

computer vision, deep learning, and sensor fusion to enable a checkout-free shopping experience. 

Customers can walk in, pick items, and leave, while AI automatically processes payments through their 

Amazon accounts. 

• Results & Impact 

o 35% of Amazon’s sales come from AI-driven recommendations. 

o Reduce d inventory costs and improved logistics efficiency. 

o Enhanced customer experience with seamless, personalized shopping. 

o Faster checkout experiences through Amazon Go, reducing wait times and improving convenience. [15] 

7.2 AI in Healthcare  

In healthcare, AI is used for diagnostics, patient care, and drug development. AI-powered systems can analyse medical 

images to detect diseases such as cancer earlier than human doctors. 

AI in Healthcare – IBM Watson for Oncology 

• Overview: IBM Watson for Oncology is an AI-powered system designed to assist doctors in diagnosing and treating 

cancer. Developed in collaboration with Memorial Sloan Kettering Cancer Center, the system leverages machine 

learning and natural language processing to analyze vast amounts of medical literature, patient records, and clinical 

trial data. 

• Challenge: Cancer treatment is complex and requires doctors to analyze vast amounts of patient data, research 

papers, and evolving treatment protocols. Oncologists often struggle to keep up with the latest medical 

advancements, leading to variations in treatment recommendations. The challenge was to provide doctors with 

evidence-based insights to improve decision-making and patient outcomes. 

• Solution: IBM Watson for Oncology processes structured and unstructured medical data, including patient 

histories, test results, and global cancer research. The AI system then provides personalized treatment 

recommendations, ranking them based on clinical evidence. Key features include: 

o Rapid Data Analysis: AI scans thousands of medical papers, treatment guidelines, and trial results in 

seconds. [16] 

o Personalized Treatment Plans: Based on a patient’s medical history and cancer type, Watson suggests 

treatment options tailored to individual needs. 

o Continuous Learning: The system improves over time by integrating new medical discoveries and real-

world treatment outcomes. 

• Results & Impact: Hospitals and clinics using IBM Watson for Oncology have reported improved decision-making, 

reduced diagnostic errors, and more efficient treatment planning. AI has helped doctors provide more accurate, 

evidence-based recommendations, particularly in regions with limited access to cancer specialists. While AI does 

not replace doctors, it enhances their ability to make informed decisions, ultimately improving patient care and 

survival rates. 

 

7.3 AI in Manufacturing  

Manufacturers use AI for predictive maintenance, quality control, and process optimization. AI helps reduce downtime by 

predicting equipment failures before they occur. 

Case Study: AI in Manufacturing – Siemens’ Smart Factories 

• Overview: Siemens, a global leader in industrial manufacturing, has integrated artificial intelligence (AI) into its 

manufacturing processes to enhance productivity, reduce downtime, and improve quality control. Through AI-

powered automation and predictive maintenance, Siemens has transformed its factories into smart, data-driven 

production units. 
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• Challenges: Siemens faced several challenges in its manufacturing operations, including Minimizing machine 

downtime due to unexpected failures, improving production efficiency through optimized workflows enhancing 

product quality by reducing defects and inconsistencies, managing large-scale operations with high precision and 

efficiency. 

• Solution: AI-Powered Smart Manufacturing 

o Predictive Maintenance with AI: Siemens uses AI-powered predictive maintenance to monitor machinery 

in real time. Machine learning algorithms analyze sensor data from equipment to detect early signs of 

wear and potential failures. This proactive approach helps prevent breakdowns and reduces maintenance 

costs. 

o AI-Driven Quality Control: Computer vision and deep learning algorithms inspect products for defects 

with high accuracy. AI systems analyze images from production lines to identify flaws that might be 

missed by human inspectors, ensuring consistent product quality. 

o Autonomous Production Optimization: AI continuously analyzes data from production processes to 

identify inefficiencies and recommend optimizations. AI-driven robotic systems adjust manufacturing 

parameters in real time, improving throughput and reducing waste. 

• Results & Impact 

o 20% increase in production efficiency through AI-driven optimizations. 

o Reduced equipment downtime by 30% with predictive maintenance. 

o Higher product quality with fewer defects due to AI-powered inspections. [17] 

o Lower operational costs by reducing waste and optimizing resources. [18]  

 

8. Results 

This section analyses the data presented in previous sections, evaluating the impact of AI on business performance and 

decision-making. 

The graph shows that Banking and Financial Services (68%) leads in AI adoption, mainly due to AI-driven fraud detection, 

risk management, and automation. Technology (60-65%) follows closely, as AI is central to software development, 

cybersecurity, and automation. Healthcare (52%) is rapidly integrating AI in diagnostics, patient management, and drug 

discovery. Retail & FMCG (43%) leverages AI for personalized marketing, demand forecasting, and customer service 

automation. Manufacturing (28%) is still adopting AI, primarily for predictive maintenance and robotics. Infrastructure & 

Transport (20-22%) uses AI for smart traffic management and logistics optimization. Media & Entertainment (10-12%) has 

the lowest adoption, but AI is transforming content creation and recommendation algorithms. Hence, AI adoption is highest 

in data-intensive industries like finance and technology, while traditional sectors like infrastructure and entertainment are 

catching up more slowly. 

 

 

Figure 3: AI adoption in different industries 
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9. Conclusion and Future Scope 

Artificial Intelligence (AI) has already begun transforming business management, driving significant improvements in 

operational efficiency, decision-making, and customer engagement. As AI adoption continues to rise across industries, 

businesses are witnessing enhanced productivity, cost savings, and better resource allocation. AI-powered automation has 

streamlined workflows, predictive analytics has improved forecasting accuracy, and machine learning algorithms have 

enabled businesses to personalize customer experiences like never before. These advancements are not just improving 

efficiency but also reshaping how businesses strategize and compete in the global market.However, despite the numerous 

benefits, businesses must navigate several challenges to ensure responsible AI adoption. Ethical concerns surrounding AI 

decision-making, data privacy risks, and the impact on the workforce remain key issues that organizations need to address. 

The increasing reliance on AI-driven insights raises questions about bias in algorithms, transparency in decision-making, 

and the accountability of automated systems. Moreover, data security and privacy are becoming critical as businesses handle 

massive amounts of sensitive customer information. Striking the right balance between leveraging AI’s capabilities and 

maintaining ethical responsibility will be essential for long-term success.[19]Another major challenge is the impact of AI 

on the workforce. As automation takes over repetitive and labor-intensive tasks, concerns about job displacement are 

growing. While AI is expected to create new job opportunities in AI development, data science, and machine learning, 

businesses must proactively invest in workforce upskilling and reskilling programs. Providing employees with the necessary 

training to work alongside AI-driven technologies will be crucial in ensuring a smooth transition into an AI-powered business 

environment. 

Looking ahead, the future of AI in business management is set to focus on greater intelligence, automation, and human-AI 

collaboration. Future advancements in AI will likely enable systems to become more autonomous, capable of making real-

time decisions with minimal human intervention. Innovations in natural language processing (NLP), deep learning, and 

generative AI will further enhance AI’s ability to understand and respond to human needs more effectively. Businesses can 

expect smarter AI-powered chatbots, virtual assistants, and decision-support systems that can provide highly personalized 

insights and solutions. Moreover, AI’s role in sustainability and environmental impact will grow. Businesses are increasingly 

using AI to optimize energy consumption, reduce waste, and support sustainable supply chain management. AI-driven 

predictive analytics can help industries minimize carbon footprints and contribute to global sustainability efforts.[19][20] 

 AI is not just a technological advancement, it is a fundamental shift in how businesses operate, compete, and interact with 

customers. Companies that embrace AI strategically—while addressing ethical concerns, workforce implications, and 

regulatory challenges—will be best positioned to thrive in the AI-driven future. The key to success lies in responsible AI 

adoption, continuous learning, and a human- centered approach to innovation. As AI technology advances, businesses must 

ensure that it remains a tool for enhancing human capabilities, driving sustainable growth, and creating value for society as 

a whole. 
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