


 
 

 
 

AMITY UNIVERSITY MADHYA PRADESH, GWALIOR 

AMITY SCHOOL OF COMMUNICATION 

DEPARTMENT OF JOURNALISM & MASS COMMUNICATION 

Master of Business Administration (Advertising & Public Relations) Year: 2021-22 

PROGRAM OUTCOMES 

[PO.1]. Strategic Communication Proficiency: Students will showcase advanced proficiency 

in formulating and executing strategic communication plans aligned with organizational goals 

and objectives, demonstrating a deep understanding of how communication strategies 

contribute to overall success. 

[PO.2]. Integrated Marketing Campaign Development: Students will demonstrate the 

ability to conceive, organize, and implement integrated marketing campaigns across diverse 

channels, seamlessly integrating traditional and digital media for optimal impact and 

engagement. 

[PO.3]. Audience Analysis and Segmentation: Students will master the skills necessary to 

conduct comprehensive audience analysis and segmentation, enabling them to tailor 

communication strategies precisely to specific target audiences for heightened effectiveness. 

[PO.4]. Crisis Communication Management: Equipped with both knowledge and practical 

skills, students will effectively manage and mitigate communication crises, safeguarding the 

reputation and integrity of organizations through thoughtful and strategic crisis 

communication. 

[PO.5]. Media Planning and Buying Expertise: Students will attain proficiency in media 

planning and buying, understanding the dynamics of various media channels and skillfully 

optimizing budgets for maximum reach and impact. 

[PO.6]. Digital Marketing Mastery: Demonstrating expertise in digital marketing strategies, 

students will navigate the evolving landscape of digital communication, encompassing social 

media management, content marketing, SEO, and online advertising. 

[PO.7]. Public Relations and Stakeholder Engagement: Students will adeptly build and 

sustain positive relationships with stakeholders, including the media, clients, and the public, 

contributing to the cultivation of a positive organizational image. 

[PO.8]. Measurable Performance Metrics: Students will develop the ability to establish and 

measure key performance indicators (KPIs) for advertising and public relations campaigns, 

fostering a data-driven decision-making approach and facilitating continuous improvement. 

[PO.9]. Global Perspective & Ethical Decision: Students will acquire a global perspective 

on advertising and public relations, gaining insight into cultural nuances and adapting 

communication strategies to effectively reach diverse international audiences along with 

ethical practices 

[PO.1O]. Independent Proficiency in Roles: Students will independently excel in various 

roles within the field, including Account Planners, Copywriters, Media Planners, PR/CC 



 
 

Managers, and Researchers, demonstrating high competency and a commitment to ethical 

standards. 

[PO.11]. Research and Reasoning Aptitude: Students will possess a strong aptitude for 

research and reasoning in the planning and execution of strategic communication programs, 

ensuring a well-informed and thoughtful approach to their work. 

[PO.12]. Leadership Development: Develop leadership capabilities in students, empowering 

them to act as change agents and serve as a source of motivation within the organizations they 

work, contributing to positive organizational culture and growth. 

Program Specific Outcomes: 

[PSO.1]. To solve complex business problems by applying fundamental knowledge of 

management of Advertisement & Public Relations domains. 

 

[PSO.2]. To Develop a cadre of outstanding ‘Communications’ professionals with broad 

knowledge and critical interpersonal skills to meet the challenges of the corporate society. 

 

[PSO.3]. To develop life-long learning, competent management professionals with strong 

ethical values and an understanding of societal and ecological issues relevant to professional 

Advertisement and Public Relations practice. 































 
 

 
 

 

AMITY UNIVERSITY MADHYA PRADESH, GWALIOR 

AMITY SCHOOL OF COMMUNICATION 

DEPARTMENT OF JOURNALISM & MASS COMMUNICATION 

 

MASTER OF ARTS (Journalism & Mass Communication) Academic Year: 2021-22 

PROGRAM EDUCATIONAL OBJECTIVES 

 

PEO1- Proficiency in Technical and Creative Skills: Students will develop technical expertise in 

various fields of media, mass communication, and related disciplines. Their adeptness in both technical 

and creative domains will empower them to execute their tasks with a dedicated focus on quality, 

punctuality, and a commitment to continual enhancement. 

PEO2- Effective Interpersonal Abilities: Journalism and mass communication students will 

showcase proficient interpersonal skills, both within team environments and in professional settings. 

PEO3- Social Impact Awareness: Students will be educated on social issues and their repercussions 

on society. They will develop the ability to implement remedial measures when necessary. 

PEO4- Professionalism: Acquiring knowledge in professionalism, ethics, delivering high-quality 

performance, and fostering sustainability will equip students to emerge as professional leaders and 

valuable contributors to society through proactive and constructive endeavors. 

PEO5- Lifelong Learning Orientation: Students in journalism and mass communication will exhibit 

a commitment to continuous learning, demonstrating an interest in further studies, professional 

licensure, or advanced education within the field. This pursuit aims to facilitate the ongoing 

enhancement of their technical proficiency and creative skills. 

 

 

 

 

 

 

 

 

 



 
 

 
 
 

AMITY UNIVERSITY MADHYA PRADESH, GWALIOR 

AMITY SCHOOL OF COMMUNICATION 

DEPARTMENT OF JOURNALISM & MASS COMMUNICATION 

MASTER OF ARTS (Journalism & Mass Communication) Academic Year: 2021-22 

PROGRAMME OUTCOMES AND PROGRAMME-SPECIFIC OUTCOMES 

 

[PO.1]. Professionalism: Understanding of professionalism, ethics, quality performance, 

sustainability and allow them to be professional leaders and contributors to society through their 

proactive and constructive work. 

[PO.2]. Domain Knowledge and Skills: Comprehensive knowledge, and understanding of all domains 

of Journalism and Mass Communication and their interdisciplinary and multidisciplinary relationship 

with other related fields. Practical, professional, and procedural knowledge to carry out highly skilled 

works in media and communication fields. 

[PO.3].  Selecting the Media Domain: The course enables students to develop their own focused area 

of interest. The work-related experiences can potentially lead to a broad spectrum of cultural, media-

based, and artistic activities from interpersonal communication to newspaper, radio & television 

broadcasting to journalism, digital web production, E-content writing, and public relations, corporate 

communication to advertising. 

[PO.4]. Lifelong Learning: Journalism and mass communication students will display interest in 

lifelong learning including studies leading to professional licensure or higher studies in the field that 

provides for continued development of their technical ability and creative skills. 

[PO.5]. Critical Thinking: Take informed actions after identifying the relevant assumptions that 

frame our thinking and actions, evaluating the policies, and practices to draw valid conclusions and 

support them with evidence. 

[PO.6]. Digital and technological skills: Understand the use of ICT to access, evaluate, and use a 

variety of relevant Mass Communication related information sources, and use appropriate software for 

analysis of data. 

[PO.7]. Creativity: Innovate and think ‘out of the box’ to handle complex tasks from multiple 

perspectives and unfamiliar contexts by adopting innovative, imaginative, lateral thinking, 

interpersonal skills and emotional intelligence. 



 
 

[PO.8]. Progressive and Enterprise Development: Impart skills related to Information 

Communication Technologies (ICTs), including digital and media literacy and competencies. 

[PO.9]. Research Orientation and skills: Developing a keen sense of observation, ability of 

questioning, application of research tools &amp; techniques, planning &amp; execution of 

investigations, following research ethics in the field of Mass Communication. 

[PO.10]. Collaborating and coordination skills: Developing a keen sense of working in team spirit, 

feeling of collaboration and cooperation.  

 

PROGRAM SPECIFIC OUTCOMES 

[PSO.1]. Creative Conceptualization and Management: Demonstrate the ability to conceptualize 

projects spanning various domains in TV, Radio, Print, Digital media, and films. Employ diverse 

methods to gather requisite information and proficiently design, execute, and manage media initiatives. 

[PSO.1]. Data Visualization and Storytelling: Apply expertise in different realms of Journalism and 

Mass Communication to conduct thorough research, analyze data, and skilfully visualize and interpret 

findings. Derive novel insights to craft engaging narratives addressing diverse issues. 

[PSO.3]. Research and Teaching Proficiency: Apply knowledge from diverse areas of journalism 

and mass communication to conduct insightful research, analyze data, and derive innovative findings. 

Effectively apply this acquired knowledge in delivering content in educational settings, contributing to 

an enriched classroom experience. 





































 
 

 
 

 

AMITY UNIVERSITY MADHYA PRADESH, GWALIOR 

AMITY SCHOOL OF COMMUNICATION 

DEPARTMENT OF JOURNALISM & MASS COMMUNICATION 

 

BACHELOR OF ARTS (Journalism & Mass Communication)  

 

PROGRAM EDUCATIONAL OBJECTIVES 

 

PEO1-Technical and Creative Adeptness: The students will be able to become technically adept to 

specific fields of media, mass communication and allied fields. Their technical and creative skills will 

enable them to perform their work with a commitment to quality, timeliness with continuous 

improvement. 

 

PEO2- Collaboration and Ethical Leadership: Become a team member in Public, Private, Corporate 

and Government Sector as Media person, techno managers, administrator or entrepreneurs, 

investigative agencies with efficient Communication and ethics. 

 

PEO3- Professionalism and Social Contribution: Understanding of professionalism, ethics, quality 

performance, sustainability and allow them to be professional leaders and contributors to society 

through their proactive and constructive work. 

 

PEO4- Continuous Learning: Journalism and mass communication students will display interest in 

lifelong learning including studies leading to professional licensure or higher studies in the field that 

provides for continued development of their technical ability and creative skills. 

 

PEO5- Industry Impact in Communication: Mark a difference in the Advertising, Events, Public 

Relations, Corporate Communication, and related industries as competent, trained and qualified 

journalist. 

 

PEO6- Media & Entertainment Industry Readiness: To develop the learner into competent and 

efficient Media & Entertainment Industry- ready professionals. 

 

 

 

 

 

 

 



 
 

 
 

 

AMITY UNIVERSITY MADHYA PRADESH, GWALIOR 

AMITY SCHOOL OF COMMUNICATION 

DEPARTMENT OF JOURNALISM & MASS COMMUNICATION 

 

BACHELOR OF ARTS (Journalism & Mass Communication) Academic Year: 2021-22 

PROGRAMME OUTCOMES AND PROGRAMME-SPECIFIC OUTCOMES 

 

[PO.1]. Professionalism: Understanding of professionalism, ethics, quality performance, 

sustainability and allow them to be professional leaders and contributors to society through their 

proactive and constructive work. 

[PO.2]. Domain Knowledge and Skills: Comprehensive knowledge, understanding of all domains of 

Journalism and Mass Communication and their interdisciplinary and multidisciplinary relationship 

with other related fields. Practical, professional, and procedural knowledge to carry out highly skilled 

works in media and communication fields. 

[PO.3].  Selecting the Media Domain: The course enables students to develop their own focused area 

of interest. The work-related experiences can potentially lead to a broad spectrum of cultural, media-

based, and artistic activities from inter – personal communication to newspaper, radio & television 

broadcasting to journalism, digital web production, E-content writing, and public relation, corporate 

communication to advertising. 

[PO.4]. Continuous Learning: Journalism and mass communication students will display interest in 

lifelong learning including studies leading to professional licensure or higher studies in the field that 

provides for continued development of their technical ability and creative skills. 

[PO.5]. Critical Thinking: Take informed actions after identifying the relevant assumptions that 

frame our thinking and actions, evaluating the policies, and practices to draw valid conclusions and 

support them with evidence. 

[PO.6]. Digital and technological skills: Understand the use of ICT to access, evaluate, and use a 

variety of relevant Mass Communication related information sources, and use appropriate software for 

analysis of data. 

[PO.7]. Creativity: Innovate and think ‘out of the box’ to handle complex tasks from multiple 

perspectives and unfamiliar contexts by adopting innovative, imaginative, lateral thinking, 

interpersonal skills and emotional intelligence. 

[PO.8]. Innovative and Entrepreneurship Enhancement: Impart skills related to Information 

Communication Technologies (ICTs), including digital and media literacy and competencies. 



 
 

[PO.9]. Research-related skills: Developing a keen sense of observation, ability to question, 

application of research tools &amp; techniques, planning &amp; execution of investigations, following 

research ethics in the field of Mass Communication. 

[PO.10]. Collaborating and coordination skills: Developing a keen sense of working in team spirit, 

feeling of collaboration and cooperation.  

[PO.11]. Environmental awareness and action: Coverage of environmental issues by Mitigating the 

effects of environmental degradation, climate change, and pollution, effective waste management, 

conservation of biodiversity, management of biological resources, forest and wildlife conservation, and 

sustainable development and living.  

 

[PO.12]. Multicultural competence and inclusive spirit: Capability to effectively engage in a 

multicultural group/society by acquiring knowledge about the values and beliefs of multiple cultures 

by adopting gender sensitivity and gender-neutral approach along with empathy for the less advantaged 

and the differently abled including those with learning disabilities.  

 

PROGRAM SPECIFIC OUTCOMES 

[PSO.1]. Proficiency in Creative Conceptualization and Management: Demonstrate the ability to 

conceptualize projects across various domains, including TV, Radio, Print, Digital media, and films. 

Employ diverse methods to gather essential information and adeptly design, execute, and manage 

media projects. 

[PSO.2]. Data Visualization and Storytelling: Apply a comprehensive understanding of Journalism 

and Mass Communication to undertake research, analyze data, and proficiently visualize and interpret 

findings. Utilize this knowledge to craft compelling narratives on a wide range of issues. 

[PSO.3]. Skilful Creative Expression and Writing: Exhibit the capacity to generate impactful and 

creative communication content. Produce articles, features, reports, and other creative pieces tailored 

for transmedia platforms such as print, digital, and audio-visual mediums. Employ refined reporting, 

editing, and design skills in the process. 
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