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BOARD OF STUDIES (AFritv School of Communication)

MINUTES OF THE MEETING

(7 Paees Onlv)

1. A meeting of board of studies of Amity School of Cornmunication, Amity University

Madhya Pradesh was held on27th January 2020 at l0:00 hrs at ASCO Studio, AUMP, under

the Chairmanship of Dr. Sumit Narula, Director, ASCO. The following members attended

the meeting:-

(a) Chairman: (i) Dr. Surnit Narula, Director, ASCO

(b) Member

ii) Dr. Manish Vemra, Director, ASCO, Amity University Gurugram,

Manesar

iii) Mr Ashish Sharma , Assistant Professor, ASCO

iv) Dr. M.N.Haque, Assistant Professor, ASCO

v) Mr Satnarn Singh, Assistant Professor, ASCO

vi) Mr Dhruv Sabharwal, Assistant Professor, ASCO

2. The agenda of the meeting included the following:

(a) To Update & Review Curent SYLLABI of BA (J&MC) PROGRAMME for 2A20-2023

(b) To Update & Review the SYLLABI of MA (J&MC) PROGRAMME for 2020-2022

(c) To Discuss & Review the SYLLABI of PhD Course Work.

(d) To Discuss & Review the SYLLABI OF CBCS courses of ASCO

(e) To Discnss & Review the SYLLABI OF MBA in Adv and PR

(0 To Discnss & review the SYLLABI OF PGDHJ

(g) An"v other item rvith the pemrission of Chairman
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Semester-lV

Old Syllabus Proposed
Changesi

Modifications
(addition/

deletion in the
Syllabus)

New Course Name New
Course
Code

No. of
Credits

Sr.
No.

Course
Title

Module
of the

syllabus

old
Course
Code

No. of
Credits

I Indian Media
Industry

1.2.3 JMC
405

J Inclusion ofNew
Subject

(Refer Appendix
C)

Fake News and Media
Literacy

JMC
405

3

3. Recommendatign.

The BOS recommends that:-

(a) Syllabus of BA (JMC) has been duly updated' These updates

practical orientation, employabi I ity and internationalization in

in the subject. Summary of Changes in BA (JMC):

Semester-V

(b) syllabus of MA (JMC) has been duly updated. These updates have

practical orientation, employability and internationalization in view

in the subject.

Sumnraty of Changes in MA (JMC):
Semester [II

have been made to increase

view of recent develoPment

been made to increase

of recent development

Old Syllabus Proposed
Changes/

Modifications
(addition/

deletion in the
Syllabus)

New Course Name New
Course
Code

No. of
Credits

Sr.
No.

Course
Title

Module
of the

syllabus

old
Course
Code

No. of
Credits

Corporate
Communication

& Brand
Management

1,2,3,4 JMC
501

3 Inclusion ofNew
Subject

(Refer Appendix
c)

Advanced Research in
Media Studies

JMC
501

J

2 Integrated
Marketing

Comrnunication

t,2,3 JMC
506

3 Subject taken from
the sanre Senrester
as well as merged
with the Present

Subject
(Refer Appendix C)

Corporate
Communication &
Brand Management

JMC
506

Old Syllabus Proposed Changes/
Modifications

(addition/
deletion in the

Syllabus)

New Course Name New
Course
Code

No. of
Credits

Sr.
No.

Course
Title

Module
of the

syllabus

old
Course
Code

No. of
Credits

I New Media
Ecology

t,2,3 JMC 31 I 3 Inclusion of New
Subject
Updated

(Refer Appendix D)

Advanced
Communication

Research

JMC
311

3

Dr. S arula
D{rector
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)
Advance Film

Theory and
Practice

1,2,3 JMC 312 J Subject Taken fronr
4tl' Senrester

(Refer Apoerrdix D)

Film Appreciation JMC
312

3

J Media
Econorlics

1,2.3,4 JMC 3I8 J Subject taken frorn
the same semester

(Refer Appendix D)

New Media Ecology JMC
318

3

Semester IV
Old Syllabus Proposed

Changes/Modifications
(addition/deletion in

the Syllabus)

New Course Name New
Course
Code

No. of
Credits

Sr.
No.

Co u rse
'I'itle

Module
of the

syllabus

ord
Course
Code

No. of
Credits

Fihr
Appreciation

I ,2,3,4 iMC 4r I 3 Subject taken from 3'u

Semester
(Refer Aonendix D)

Media Economics JMC
411

3

(c) Syllabus of PhD (JMC) has been duiy updated. Total 4 credits are updated. These updates have

been made to increase practical orientation, employability and intemationalization in view of recent
development in the subject.

Semester I
Old Syllabus Proposed

Changes/Modifications
(addition/deletion in

the Syllabus)

New Course Name New
Course
Code

No. of
Credits

Sr.
No.

Course
Title

Module
of the

svllabus

otd
Course
Code

No. of
Credits

Comnrunication
Ther-iries

1,2,3,4,5 PHDJM
102

3 Both Discipline
Specialized Paper

Merged
Module 1,2,3,4

Updated
(Refer Appendix E)

Media Theories and
Research

PJM IO4 4

2

Media Research 1,2,3,4,5 PHDJM
103

)

(d) There has been no change in the syllabus of Minor Track Syllabus.-Appendix F

(e) Syllabus of Master of Business Adrninistration in Advertising and Public Relations (MBA in Adv and

PR) Prograrnme Code: MBM, Duration 2 Years has been duly introdueed. Total credits are 112 as against
112 credits. These updates have been made to increase practical orientation, employability and

internationalization in view of recent development in the subject. - Refer Appendix G. Syllabus Summary of
MBA in Adv and PR:

Dr. S

Arnity School of Comrnun ication



IiIRST SEMBSTER

SECOND SEMESTER

D,s#Wd^
Amity School of Commun ication

Course Code CoLrlse Title Lecture (L)
Hotirs Per

Week

Tutorial(T)
Hours Per

Week

Practical

/Field work
(P) Hours

Per Week

Total

Credits

MBM IOl lommunication Pr,rcess &
)ractices of Management

3

MBM IO2 Principles of Media Marketing

Sn ategy

J 3

MBM IO3 Principles of Advertising

Managenrent

,1

MBM I04 Strategic Communication:
Writing Across Platforms

3 3

MBM I05 3asics of Financial and Cost

Accounting

J 3

MBM 106 )rinciples of Public Relations

\4arragement

3 )

MBM I07 lndian Financial System and

\4arket

J 3

MBM IO8 Bu i ld ing Organizational Culture

and Conrrnunication

3 3

BSP I 43 Behavioural Science-l 2 I

BCMI4I 3usiness Communication-l I I

FLPI44 rench-l I 2

I'O1'AL 28

VIBM 20I Public Relations and Advertising
Research

3 3

VIBM 202 3orporate Comilunications:

3oncepts, Structure and Functions

J J

rBM 203 Strategic Corrrmunication

\4anagement

3

VIBM 204 A.dvertising Strategies and Public
lelations Practices

3

\4BM 205 lommunicating Corporate Social

lespe-rnsibility

j 3



\4BM 206 3orporate Accounting J

VIBM 207 Production: Campaign Designing 4 2

\4BM 208 Senrinar Paper: Corporate lmage
Building

4

BCM 24I Business Communication- II I

lsP 243 Behavioural Science- II I

:LP 2,1,X

Foleign Language - II

Fre rrch

2 ')

TOTAL
28

srJMMEn TNTERNSHrp/pROJECT (8 -t0 WEBKS)

I'HTRD SEMESTER

\4BM 301 Juantitative Techniques and Media
itatistics

J .,

V1BM 302 Strategic Marketing and Brand
\4anagentent

3 3

\4BM 303 Media and Enterlainnrent Industry:

Overview
3 J

VIBM 304 \4arketing in Digital World 2 2 3

VIBM 305 inancial Control and Management 3 J

VIBM 306 Event Planning and Management 3 3

VIBM 307 Production: New i\4edia as tools of
Advertising and Public Relations

lPractical)

4 2

\4BM 308 Surnmer Project (Evaluation) 4

lcM 341 Business Conrmunication- III I I

lsP 343 Behavioural Science- III I I

F'LP J44 Foreign Language - III

French

2 2

TOTAL
28

Dr. $ arula

Amity School of Comnrun ication



IIOURTH SEMESTER

VIBM 40 I LegalAspects of Business in Media 4 4

\4BM 420 Custor:rer Relationsh ip Management:

Business, Identity and Reputation

2 2

SIP4I3 lnternship 9 9

DSA 4I4 )issertation/ Special ized Project 9 9

lcM 441 Business Communication- IV

lsP 443 Behavioural Science- IV

rLP444

:oreign Language - IV

rrench

2 2

|OTAL 28

(1) Syllabus of Post Graduation Diplonra in Hindi Jounralism (PGDHJ) Duration 1 Years has been duly

iutrcrduced. Total credits are 50 as against 50 credits. These have been made to increase practical orientation,

employability and internationalizatiorr in view of reeent development in the subject. - Refer Appendix H

Syllabus Summary of PGDHJ

First Semester

Course
Code

Course Title Lecture (L)
Hours Per Week

TotalCredits

PDHJ 101 danr: lratrirun 3nT yBqT 5 5

PDHI 102 r+fiftar qr qfr'ere, art+ si-t 3ilqr€kdT 5 5

PDHJ 103 Sffrr: 3rqqrtonofovBqr 5 5

PDHI 104 t-flq-{, q{ffi *r qmq( Td liftrc 5 5

PDHI 105 Strr: ar*e'ik* er,{s (Pra cti cal) 10 5

ro'rAr. 30 z5

Second Semester

Course
Code

Course Title Lecture (L)
Hours Per Week

TotalCredits

PDHI 201 iqTiur qr-mrfr-.dT 5 5

PDHI 202 ?-fisq-d-*rftdT 5 5

PDIU 203 lmEar w*iftm 5 5

PDHI 204 *qreq: oraqrrw *tyBqI 5 5

PDHI 20s dqr<c: qr+6Tk6 snqm (Practi cal) 10 5

IOTAL 30 25

o,sftfui,
Amity Scho#'ii3:Tr* icario n
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Dr. S

MemberMemb'er

Y1.V4p.
Dr. M.N.Haque

Member
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