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Can Employer Branding Dwindle the Employees Turnover Intensions?

Deepika Upadhyaya1        Divyaa Sarswat2

Frequent job shifts have became a trend in the market, due to wide opportunities and options. This has lead to high 
turnovers among organization which has forced them to critically think over this issue. Organizations take efforts for 
developing themselves as a great place to work so that talents can be retained easily. This paper tries to investigate the 
relationship among employer branding efforts, job satisfaction and turnover intentions of employees. The data was 
collected conveniently through a structured questionnaire from 120 employees working in several organizations. The 

they are mediated by job satisfaction. The implications show that organizations can positively work towards providing 
a value to their employees which in turn increases satisfaction and reduces their turnover intentions. 
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TABLE 1 

S. No

1. Simon Barrow 
and Tim 
Ambler(1996)

The package of functional, eco-
nomic and psychological ben-

-
ing company

2. Randstat 
award(2014)

Represents the image a 
company projects as a potential 
employer. If you have a strong 
employer brand and unique 
value proposition, then your 
company is considered a 
distinctive place to work, with 
attractive brand values and 
career prospects. 

TABLE 2 

S. No.

1. Mowday, Porter and 
Steers (1982)

The subjective estimation 
of an individual regarding 
the probability of leaving 
an organization in the 
near future

Objectives
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Hypotheses

H1:

H2:

H3:

Research Methodology

TABLE 3 

Males % Females %

70 64 40 36

Source: Field Survey

TABLE 4 
Experience

Less than 1 
Year

1-5 Years 5-10 Years More than 
10 Years

15 32 43 20

Source: Field Survey

Data Analysis and Interpretations

TABLE 5 
Descriptive statistics

S. No. Items Mean Standard 
Deviation

DV. 1 Recognisation/Appreciation 
from Management

3.97 .841

DV.2 Feeling good about yourself 
as a result of working in this 
organisation

4.33 .874

DV.3 Are you gaining career 
enhancing experience

3.93 .897

SV.1 Having a good relationship 
with your colleagues

3.87 .889

SV.2 Colleagues are supportive 
and encouraging

3.97 .953

SV.3 Have a good superior 
relationship

3.83 .903

EV.1 An above average basic 
salary

3.90 .835

EV.2 Good promotion opportunity 3.60 .958

EV.3 Have fair number of 
vacations

3.00 1.071

IV.1 Innovative employer-novel 
work practices/forward 
thinking

3.27 .776

IV.2 The organization produces 
high quality services

3.50 .963

IV.3 The organization produces 
innovative services

3.40 1.026

IV.4 The organization make use 
of your creativity

3.47 1.124

AV.1 Opportunity to apply what 
was learned at a tertiary 
institution

3.83 .974
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AV.2 Opportunity to teach others 
what you have learnt

3.63 .841

AV.3 The organization is 
customer-oriented

3.90 1.112

EV.4 Job security within the 
organization

4.13 1.153

SV.4 Happy and respectful work 
environment

3.70 1.106

SV.5 Strong team spirit 3.77 .887

EV.5 An attractive overall 
compensation package

3.33 .948

JS.1 Salary package  3.67 .912

JS.2 Team building and trust 3.80 .985

JS.3 Work culture is open and 
learning

3.73 1.068

JS.4 Relation with colleagues & 
superior

4.00 .899

TI.1 Continuation with  present 

life expectation

2.04 1.021

TI.2  frequently  you scan the 
newspapers/ Internet  in 
search of alternative job 
opportunities

2.36 1.143

TI.3 You often think about 
quitting your  job

2.14 1.002

Source: Field Survey

TABLE 6 
Correlation statistics

Variables 6 7

DV (0.86)

SV 0.689* (0.87)

IV 0.662* 0.611* (0.84)

AV 0.541* 0.657* 0.529* (0.80)

EV 0.635* 0.696* 0.678* 0.512* (0.92)

JS 0.692* 0.710* 0.519* 0.673* 0.699* (0.81)

TI -0.247* -0.201* -0.366* -0.2.54* -0.372* -0.324* (0.83)

Source: Field Survey
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CONCLUSION
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