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from this source of innovation are certain to outlive our current generation. This research work investigates consumer 
beliefs and attitude on environment protection and their purchasing behavior of eco-friendly products and also focuses 
on the success of efforts put by marketers in bringing green brands awareness in consumer’s mind. It further reviews 
consumer behavior and impact of marketing communication to identify how consumers are persuaded to opt for greener 

and suggests the greater use of marketing and brands to promote and sell products that are environmentally friendly 

green marketing and to analyze consumer’s willingness to pay high for green products. The data which I have collected 
from the various sources of primary through questionnaire and secondary sources.
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INTRODUCTION
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Marketing Mix

A. GREEN PRODUCT:

 

B. GREEN PRICE

C. GREEN PLACE

D. GREEN PROMOTION
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LITERATURE REVIEW

to give up the
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RESEARCH OBJECTIVE 

 

 

 

 

RESEARCH METHODOLOGY

1. Primary Data

 

2. Secondary Data
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