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Penning down thoughts, 
perceptions, imaginations, 
ideas, stories is not the same 
for everyone. To some it 

comes easily, while for others it may 
take a while to get into shape. Pan-
demic though did give an opportu-
nity to people to vent their creativi-
ty with many taking up the pen.     

Prof. Dr. Sanjay Mohan Johri, Di-
rector of Amity School of Commu-
nication Lucknow and a journalist 
wrote two books and published 
one of them during the pandemic. 
Sharing about writing during the 

pandemic, he said, “Pandemic gave 
me time to surf through a good col-
lection of notes that I had penned 
down earlier but never got enough 
time to focus upon. With so much of 
negativity all around during those 

days, picking up my pen and writing 
became my stress buster.”

Being a journalist for long, it has 
never been difficult for him to pick 
up thoughts and put it into words. 
“I could never write a ‘satire’ and 
wondered how writers do it with 
ease. As journalists, organization-
al compulsions don’t allow you 
to write on issues, which you can 
mock. Corona helped me to do this 
as a protagonist. One day I sat down 
& could pen down 1500 odd words 
in a flow and posted it on my blog, 
which my friends not only enjoyed 

but encouraged me to continue, and 
today I have even my second book 
ready, which will be a satire”, he 
added.

Similarly, Pratham Agrawal, fi-
nal year B.Tech (CSE) student, who 
used writing as an escape during 
the pandemic said, “There has been 
a lot of negativity lately, however, 
writing is my way of coping with 
all the stress. Lockdowns prompted 
me to write more. Moreover, it pro-
vided me ample time to hone the 
art of writing ghazals among other 
things. I was able to create my own 
write-up page on social media and 
contributed my write-ups to some 
Anthologies.”

Words have been there for all 
of us when nothing was, and pan-
demic is the perfect example. They 
carried as much hope as they could 
and delivered it to everyone’s door. 
Aashi Agrawal, a student of Amity 
University Lucknow said, “Writing 
happened to me like a stranger you 
come across once in a while, while 
sitting at a coffee shop near your 
house. But when the pandemic 
hit; writing and I went from being 
strangers to lovers and soon to be 
partners in live-in relationship with 
ups and downs. Whenever my head 
is heavy with thoughts, writing-like 
a perfect partner- is there for me to 
make me pour down my thoughts 
onto a blank paper.”

Playing with words provided 
succor to those who wanted to vent 
their creativity amidst chaos. So, 
what are you waiting for? Go ahead 
and get your pen and paper out and 
start your own (pen)demic!   

(Pen)demic during 
the Pandemic!

Saumya Agrawal
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As journalists, 
organizational 

compulsions don’t allow 
you to write on issues 
which you can mock. 
‘Corona’ helped me to do 
this as a protagonist
Prof. Dr. Sanjay Mohan 
Johri

Whenever my head is 
heavy with thoughts, 
writing-like a perfect 
partner- is there for me 
as I pour my thoughts 
onto a blank paper
Aashi Agrawal | student
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For more than a year, the dread-
ed Covid-19 virus posed a 
major health risk across the 

world. However, sudden surge in 
dengue, and malaria, Zika virus 
coupled with seasonal viral infec-
tion in parts of northern India has 
added to the worries posing man-
ifold health issues. On top of that, 
the overlapping symptoms of these 
diseases make it hard to differenti-
ate between them, which leads to a 
series of pathological tests resulting 
into prolonged diagnosis. 

Pandemic, though becoming more 
‘Endemic’ now with ups & downs in 
its number across the country, still 
poses in front of us a challenge of 
maintaining the Covid-appropriate 
behaviour. With Navratra, Diwali & 
Chath Puja over, and Christmas & 
New Year-around the corner of the 
ongoing wedding season, the risk of 
people flouting the Covid-19 proto-
cols is highly likely.

The Hindustan Times recently 
stated that over 1,530 cases of den-
gue have been reported in Delhi this 
year so far, with 1,200 recorded in 
October alone, the highest count 
for the month in the last four years.  
Adding to the dismay, 21-year-old 
Rhea Srivastava, from Lucknow, 
added, “I have been experiencing 
high fever, constant headache and 
muscle pain since couple of days 
and got myself tested for both Covid 
and Dengue”. 

Just like at the time of Covid 
Lockdown, hotspots and red zones 
came into consideration, similarly 
many Dengue Hotspots like Aish-
bagh, Kaiserbagh, Aliganj, Indira 
Nagar etc., in Lucknow have also 
been identified. Madhurima, a col-
lege going student, coming from the 
hotspot area of Chinhat in Lucknow 
adds, “I’m terrified since I reside in 
a Dengue hotspot area”. 

Sadaf Chaudhary from 
Chowk, Lucknow, says, 
“People are very suscep-
tible to common cold and 
viral in this weather and 
prevalence of diseases 
like dengue etc is only 
adding to their woes.” This 
dilemma is being faced by 
Sameer Rizvi, a working 
professional, residing in 
Chowk, Lucknow wo says, 
“I don’t know what test I 
should go for. Since, both 
the infections are at large, 
one is unable to identify 
what one is encountering”. 

During the festive and 
marriage season it can 
easily be seen how people 
are gallivanting around 
with no masks, no social 
distancing and no sani-
tizers. A look at popular 
markets like Kapurthala, 
Aminabad, Chowk, Haz-
ratganj clearly show how 
people are flouting all 
Covid protocols. Mean-
while, people have their 
own reasons for flouting 
these norms as a shopper 
quipped, “Covid is now 
dwindling, I have taken 
both shots of vaccine so 
what is the tension now.”

However, considering 
the situation in Europe, 
which has become the 
new Covid hotspot it is not 
wise to flout the protocols. 
“How ironical it is, that one 
is encircled in a vicious cycle of detri-
mental infections, still one is willing 
to give up on safety measurements 
and protocols. It’s imperative on the 
part of the people to follow safety 
measures and take the jab to pro-
tect oneself from Covid and at least 
reduce the intensity of one, since 
another (disease) is ready to attack”, 
cautions Dr BS Bhandari, a physician 

residing in Lucknow.
While there continues to be a 

stress on the importance of get-
ting vaccinated against Covid-19, 
keeping seasonal illnesses at bay 
is equally important to put a halt 
at this vicious cycle of infections 
and staying safe. The age old saying 
“Prevention is better than cure” in-
deed stands true.

Drishti Vanaik 
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With the vision of sensitising next 
generation journalists about 
their commitment towards the 
society, a fruitful association of 
Amity School of Communication 

(ASCO) and UNICEF, Uttar Pradesh, concluded af-
ter three months of skill building and enthralling 
activities. To instil much-needed empathy in the 
youth, a myriad of activities were planned and ex-
ecuted to integrate innovation and skills into the 
transformative potential of youth. 

Embarking on this journey, an insightful panel 
discussion on COVID-19 and its impact on young 
minds was held, laying the foundation of a bright-
er tomorrow. Covering psychological, economical 
and overall impact of the widespread pandem-
ic, a renowned set of panelists from different 
fields threw a light on the 360-degree impact of 
COVID-19 in our lives and ways of manifesting 
a positive outlook to emerge victorious in these 
trying times.

Students came, saw, 
learned and enjoyed!  
UNICEF-ASCO 
event series: 
Podcast 
& video 
production, 
creative writing 
workshops 
help build 
professional 
skills among 
budding 
journos     

Sanjana Saxena



The panel discussion was fol-
lowed by three different workshops 
that aimed to equip the students 
with knowledge and know-how 
of the latest tools and platforms 
of disseminating information. Re-
nowned resource persons, namely 
RJ Raashi, Radio City; Midhat Ullah 
Hasani, BBC World News; and Ro-
hit Vats, journalist conducted inter-
active online workshops with the 
students on podcast production, 
video production, and new tools of 
information dissemination respec-
tively. Keeping the nature of the 
workshops as task-based and inter-
active, the students first proactively 
learned from the resource persons 
and then implemented their learn-
ings through given tasks towards 
the end of each workshop. To top it 
all, they got feedback and appreci-
ation from the resource person on 
their respective creations.  

The workshops were keenly 
paired with three competitions 
namely: “Voice Your Thoughts” 
(Online Podcasting Competition), 
“Youth Warriors” (Video Making 
Competition), and “Abhirachna” 
(Creative Writing Competition- 
held offline in the campus) in which 
all the students submitted original 
projects of their own on given topics 
in the stipulated time. An effective 
blend of learning and creativity was 

thus created that helped develop a 
knack of producing content about 
the prevailing issues of importance 
and bringing them to the forefront.

While professional and social 
commitments were being inculcat-
ed among budding journalists, com-
prehending the possible challenges 
was also of utmost importance. In 
order to achieve that, a virtual panel 
discussion on journalists reporting 
from the edge as frontline warriors 
was conducted with a panel of em-
inent journalists who shared their 

experience on the field, the hurdles 
at ground zero and ways of tackling 
them to serve their purpose as ‘the 
fourth pillar’ of democracy.

Last but not the least was the fi-
nal panel discussion on “Learning 
during the pandemic- Exposing the 
digital divide”, wherein a set of es-

teemed panelists including Pankaj 
Pachauri, Founder, GoNews India; 
Lalita Pradeep, Director, SIET, UP; 
and Dr Pradeep Nair, Prof. and Dean, 
School of Journalism, Mass Commu-
nication and New Media, Central 
University of Himachal Pradesh; 
weighed in on the digital divide, 
which was further widened by the 
global pandemic. The rich variety in 
the panel covered the perspective 
of media, government as well as 
education. Thought-provoking data 
and impactful news reports were 

shared to 
help students 
meticulously 
unravel the 
widespread 
impact of pan-
demic-driven 
online shift of 
education. 

A valedic-
tory ceremo-
ny followed 
by award dis-
tribution was 

also conducted on the campus to 
felicitate young achievers who won 
prizes for their entries in different 
competitions. The ASCO-UNICEF 
association thus enriched cre-
ativity, innovation and empathet-
ic approach- a must-have in the 
post-pandemic world.

inent journalists who shared their and impactful news reports were 

Past 3 months with UNICEF have been really 
astonishing. Got so much to explore and learn 
not only about the issues I was working on but 
also about my own skills. This journey helped 
me to grow both professionally and personally
Abhishek Singh Gaur | Ba(J&Mc), final YeaR 



After a sluggish growth courte-
sy the pandemic, the country’s 
economy got a much-needed 

boost from sales during the festive 
season culminating with Diwali.    

According to MOSPI (The Ministry 
of Statistics and Programme Imple-
mentation) data, the Indian econ-
omy shrank by 7.3 percent in the 
April-June quarter of the fiscal year 
2021. India’s GDP fell by a whopping 
24.4 percent in April-June 2020 (In-
dian Express).  However, a new zeal 
and freshness has been witnessed 
after a long gap in the markets this 
year. According to CAIT (The Con-
federation of All India Traders), 
people flocked to markets for festive 
purchases, generating Rs. 1.25 lakh 
crore in revenue. Traditional Diwali 
items like earthen lamps, candles, 
home decor goods, sweets, clothes, 
etc were in high demand, bringing 
in significant revenue for Indian ar-
tisans. Moreover, sales of gold jew-
ellery and silverware reached to the 
tune of Rs 9000 crore. (Indian Ex-
press)

“The pandemic has caused people 
to suffer in every aspect, both phys-
ically and financially,” says Manish 

Khanna, owner of a garment shop in 
Lucknow. Due to lockdowns and no 
public gatherings the previous year, 
earning money was extremely diffi-
cult. This year things are gradually 
returning to normal. People are no 
longer afraid to shop during festi-
vals.”

Similarly, Jaanki Kumari, Lucknow 
based diya and god sculpture trader 
rued, “The Coronavirus caused us a 
lot of damage financially. During Di-
wali, making and selling diyas is the 
only source of revenue for our fam-
ily. However, because of Covid-19, 
people were so terrified that they 
either refrained from buying or only 
bought a small number of diyas & 
deity sculptures. We had suffered a 
significant setback last year. Howev-
er, this year’s festival season brought 
a glimpse of hope, as people pur-
chased diyas in large number thus 
helping us earn money.”

“Festivals are all about eating and 
gifting sweets,” says Kritam Sharma, 
a sweet vendor in Lucknow. “How-
ever, during the unusual circum-
stances last year, we witnessed a 
reduction in clients purchas-
ing sweets throughout 
the festive season. It’s 
because of Covid-19 

dread, as well as the fact that peo-
ple weren’t going to each other’s 
houses to greet with sweets. This 
year though it was different as peo-
ple flocked to the shops to purchase 
sweets thus fuelling our revenue.”

After enduring so much hardship 
due to Covid-19 crisis both physi-
cally & financially, festivals this year 
have bolstered the economy, reignit-
ed enthusiasm and added a ray of 
optimism in everyone’s lives. 

Confronting the evil antagonist, 
better known as COVID-19, amidst 
festivities that usually go hand-in-
hand with zeal and excitement, is 
a rather sad affair. With plenty of 
festivals lined up in a row, most of 
us find autumn to be a happening 
part of the year. For us, it is all about 
feast, happiness and enjoyment. On 
the other hand, it is one of the major 
sources of earning for many. How-
ever, it was observed that the global 
pandemic has been unfortunate for 
the corporate economy for quite a 
while now as sales during the festi-

val season decreased due 
to COVID-19, further 

resulting to a drop 
in the Indian 

economy. 
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Festive sales shot in the arm for 
traders, boost economy  

Rinil Srivastava

This year, people fl ocked to 
markets for festive purchases, 

generating Rs. 1.25 lakh crore in revenue. 
Traditional Diwali items like earthen 
lamps, candles, home decor goods, 
sweets, clothes, etc were in high demand, 
bringing in signifi cant revenue for 
Indian artisans
– CAIT

This year’s 
festival season brought a 

glimpse of hope, as people 
were making purchases 

more enthusiastically 
- Jaanvi Kumari | a lucKnoW-Based 

diYas and god sculptuRe 
tRadeR



Crackers or long, healthy life? 
Choice is yours
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Everybody loves enjoying the 
glittery view of firecrackers 
painting the sky with colors 
and sparkles. Needless to 

say, crackers have become so com-
mon now that any special occasion, 
ranging from India winning a cricket 
match or the moon finally taking a 
peak through the clouds on Karwa-
chauth; is now incomplete without 
bursting firecrackers. While inhaling 
the polluted air is a threat to human-
ity, people fail to understand the se-
verity of situation. 

Expressions Reporter spoke to 
Lucknowites about their views on 
bursting crackers and this is what 
they had to say. Sanjana Arora, 35, 
housewife, mentioned, “Even after 
restrictions on sale of firecrackers 
in different regions of the country, it 
is sad to see people using firecrack-
ers as a symbol of happiness, which 

in reality is injurious to our health. 
We need to think of people suffer-
ing from various health issues as 
they cannot exist in this kind of en-
vironment. Not only this, but stray 
animals are also scared of noises 
emitted when crackers are burst. 
One must think where we are head-
ed before bursting crackers.”

There are also events like wed-
ding ceremonies where fireworks 
are symbols of happiness and gaiety. 
“Bursting firecrackers for entertain-
ment is harmful. It scares animals. 
I am against bursting of 
crackers; it is not at 
all good for us, the 
animals, and en-
vironment”, said 
Mohit Yadav, 
a 24-year-old 
college student 
who provides 
shelter to stray 
animals during 
wedding and 
festive season.

The festival 
of Diwali is often 
blamed for significant 
increase in air and noise 
pollution. Taking a stand against 
it, Utkarsh Yadav, a 20-year-old 
college student, who loves firing 
crackers, quipped, “We express our 
happiness regarding any special oc-
casion through crackers. There are 
many ways to express our gratitude 
towards God, and this is one way 
through which we show our love, af-
fection and thank God for giving us a 
day to celebrate. Truly it is not good 
due to its negative effects, but we are 
not doing it every day.”

Whereas Swastik Singh, a 
35-year-old working professional, 
said, “I noticed that small children, 
as well as elders of my age, are busy 
bursting crackers near their houses. 
Instead of teaching their children, 

they accompany 
them. Children, 

young or old, 
need to learn 
the impor-
tance of life 
to be fit and 
healthy.”

F i r e -
c r a c k e r s 

light up the 
whole sky 

for a few mo-
ments but have 

significant after-ef-
fects. Dense cloud of 

smog engulfed several cities 
post festivals, with nation’s capital 
Delhi and NCR shutting schools and 
colleges indefinitely and imposing 
WFH orders due to air quality hov-
ering between “severe” and “hazard-
ous”. Vehicular pollution, industrial 
pollution, construction, coal thermal 
plants, and stubble burning con-
tribute heavily to the pollution as 
well. On the other hand, livelihood 
of lakhs of workers associated with 
firecracker industry that is still re-
covering from the loss due to pan-
demic, depends on their sales. As it 
seems, the way to pollution-free In-
dia is not limited to abstaining from 
bursting crackers, but much more 
than that.

Garima Dobhal

Bursting firecrackers 
for entertainment 
is harmful for the 
environment and our 
health. It also scares 
animals

Mohit Yadav | college student

11/29/21, 3:42 PM Garima Dobhal2.jfif

https://drive.google.com/drive/folders/1oVyBYNZ6GXGO9KGiAXaMbRjHXtTwXoF0 1/1

11/29/21, 3:41 PM Garima Dobhal3.jfif

https://drive.google.com/drive/folders/1oVyBYNZ6GXGO9KGiAXaMbRjHXtTwXoF0 1/1

Vehicular pollution,  
industrial pollution, construction, 
coal thermal plants, and stubble 
burning contribute heavily to the 

pollution along with crackers.  
On the other hand, the livelihood of 

lakhs of workers associated with 
firecracker industry depends on 

sales of crackers. 
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Waning Covid lends sheen 
to Chhath Puja celebrations 

Considering all the precau-
tions and given the better 
situation of Covid-19, peo-
ple celebrated Chhath Puja 

with fervour. Eastern UP and Bihar, 
where the festival is celebrated on 
a large scale, it was a challenge for 
the government to maintain safe-
ty protocols at ghats but the fest 
passed off peacefully.

Chhath Puja, the festival of thank-
ing Surya Dev (Sun god) is observed 
for four days— Nahay Khay, Kharna, 
Sandhya Arghya, and Usha Arghya. 
Commenting on the sanctity of this 
festival, Uma Devi, a female devotee 
from Bihar said, “I have been ob-
serving Chhath Puja for more than 
15 years now, and it is quite tough, 
but Chhathi Maiya has made us cel-
ebrate the festival with the whole 
family after a gap of one year. We 
pray to get out of this vicious cycle 
of infections, and live as we used to 
before Covid.”

The officials also did not lag in 
assuring the devotees about order 
and security. Rahul Tiwari, a police 
officer present at Lucknow’s Shri 
Chitragupt Ghat, said, “Even though 
the devotees have taken both the 
doses of vaccination, we are urging 

them to wear masks and follow so-
cial distancing. Looking at the con-
trolled situation, we are witnessing 
the celebration and it is our fore-
most duty to make everyone follow 
it.”

The women are seen with great 
enthusiasm observing strict fast-
ing periods, making prasad, and of-
fering prayers to Surya Dev. “It is a 
pleasure for me to do Chhath Parv 
where every member of the family 
comes together and celebrates. This 
year, it is very special to see the fun, 
joy, and people offering prayers at 
the ghats. Making Thekuas (prasad) 
and doing all the preparations be-
fore going to the ghats are special 
parts”, said Jyoti Mishra, a devotee 
residing in Lucknow.

Another devotee from Lucknow, 
Renu Singh said, “I kept fast for the 
first time this year, though I was 

following all the rituals after ob-
serving my mother, elder sister, and 
mother-in-law on how. The festival 

Anjali Singh
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Even though the devotees 
have taken both the 
doses of vaccination, we 
are urging them to wear 
masks, and follow social 
distancing

Rahul Tiwari | police official
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A single dream is more powerful 
than a thousand realities. 

- J.R.R. Tolkien

A kid’s creativity and imagi-
nation are unparalleled. It 
is reflected through their 

innovative stories, vivid experi-
ential recounts and even their un-
conventional career goals. The 
doe-eyed kids from Nirala Nagar’s 
slum-dwelling have huge aspira-
tions, and despite their financial 
constraints, these children are not 
one to stop dreaming.

When asked about their future 
goals, 7-year-old Nimish said, “I want 
to become a police officer like Simba 
and Sooryavanshi and beat up all the 
bad guys”. Nimish’s 15-year-old el-
der brother, Abhijeet, is more mature 
and dreams of becoming an engineer. 
Meanwhile, 8-year-old Sana, who 
loves to recite poems for anyone who 
visits her, wants to become a teacher 
when she grows up, while 10-year-
old Gauri aspires to become a doc-
tor. Blissfully unaware of the harsh 
realities of the world, these kids look 
at life through rose-colored glasses, 
where no dream is unattainable.

Carrying around the weight of 
these dreams are their parents, who 
struggle to make ends meet. This 
slum constitutes a diverse popula-

tion of maids and other daily wage 
workers who work tirelessly to help 
fulfil the dreams of their little ones. 
Gauri’s mother, Meena Devi, shares, 
“We know that we might not be able 
to afford to make her a doctor, but 
we want her to study hard and find 
a decent job so that she can move 
out of this place and live a good life.”

While the younger kids go to a 
local government school, the older 
kids tend to drop out due to various 
reasons. Harshit Sonker, founder 
of Mango Foundation, an NGO that 
teaches older kids of the slum for 
free, says, “While some are forced 

to work, some are married off while 
others just don’t want to study, but 
whatever may be the reason many 
of the kids here don’t complete their 
education. We aim to help these 
kids get back on the right track and 
help them achieve their dreams.”

However, unpredictable the fu-
ture might be for them, their am-
bition guarantees one thing, no 
matter where you are from, your 
dreams are valid. It also inspires us 
to aim high in life and lead a change 
in the world, where every young 
heart has the fearlessness to dream 
and know that they will be fulfilled.

These slum kids’ dream to 
make it big 

Bhargavi Singh

An Amity School of Communication Publication

of purity is as sweet as the celebra-
tions, preparations, and bonding 
with loved ones.”

Markets were buzzing as usual. 
A college student Akanksha Singh 
said, “It is wonderful to see markets 
buzzing with people doing festive 
shopping. Yes, we are gradually go-
ing back to normal, but taking the 
precaution of wearing face masks 
etc. Strangely, though there are 

defaulters who continue flouting 
norms.”

The four-day ritual ended on No-
vember 12, and it taught each one 
of us to understand that though the 
festival was celebrated with fervour 
but the threat of another Covid wave 
is still looming large. The pandemic 
has been a barrier to the celebrations, 
and this barrier can only be broken 
down when all stand responsible.
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Chhath Puja, the 
festival of thanking 
Surya Dev (God Sun) 
is observed for 4 days 
- Nahay Khay, Kharna, 
Sandhya Arghya and 
Usha Arghya.

Photo courtesy: Bhargavi Singh



Currently growing at a 
tremendous rate, en-
trepreneurship in In-

dia comes with its own de-
mands in terms of passion, 
hard work and courage in 
abundance. This is prob-
ably why majority of peo-
ple visualize themselves 
working for an established 
corporation, while very 
few dream of starting their 
own corporation.

Becoming an entrepre-
neur is all about having 
that one big idea, which 
impacts many people at 
the same time. The suc-
cess of a business, howev-
er, depends on how well 
you communicate your 
million dollar idea to your 
target audience.

Mass communication is 
an ally for any successful 
business. Currently, there 
are numerous channels of 
mass media without which 
several business activities 
would be cramped. How-
ever, perfecting a commu-
nication strategy for your 
business requires deep 
knowledge of mass media 
vehicles. 

Shagun Verma, Alumnus 
of Amity School of Commu-
nication Lucknow started 
her own venture Mad-
house that specialized in 
printed and trendy masks 
at the beginning of the 
Corona Virus pandemic in 
2020. Her idea of custom-
ized masks was a success 
because of two reasons:

The art of business 
communication:  
A guide for upcoming entrepreneurs
Sonia Singh

Role of Mass Media can be narrowed down to 
the following stages of a business

Product Launch
Mass Communication channels 
play a key role in wide circulation of 
news about your product launch. It 
will instantly deliver the message 
to your target audience, which 
will in turn provide the required 
traction from the audience.

Product Advertising
After informing the launch of 
your product, it is necessary to 
send the recall messages to the 
audience. This is done with the 
help of mass media vehicles such 
as Newspapers, Radio, Social 
Media and IEC material. With 
a plethora of options available, 
choosing the right vehicle to reach 
your target audience increases 
the chance to product purchase.

Market Analysis
To keep your product up to date, it 
is important for an entrepreneur 
to keep learning about the ever-
changing customer behavior. Mass 
Media plays a vital role in gaining 
knowledge about current market 
trends and changing customer 
preferences. This helps in timely 
updation of the product and media 
message.

Customer Relations
Building strong customer relations 
is now viable through mass media. 
Engaging with customers post product 
purchase helps in maintaining a loyal 
customer database. This data comes 
handy during future product launches 
and notification of upcoming sales 
and offers.

Employee Relations
Business is a team sport. For a successful business venture, it is essential 
to keep communication among the employees positive. This also helps in 
word of mouth publicity of your product and overall business environment. 

Appropriate Timing
Since 2020, face masks became a must 
have. They were required by everyone, 
which meant a large target audience.
Well-planned Communication Strategy

Shagun used her knowledge of mass 
communication, advertising and market-
ing in chalking out a communication plan, 

which was well-suited for her business. 
This gave her product a wide range of cus-
tomers. 

In business, role of effective commu-
nication is indispensable. From choosing 
right brand colors to right outlet for ad-
vertising your product, the know-how of 
mass media and communication is a must.

Effective communication and knowledge about the ever-changing mass media 
plays a vital role at different stages of any business. The new-age businessmen 
should hence master the art of Business Communication for a successful venture. 


