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The Centre for Media Studies 
(CMS) which is part of Centre 
of Excellence program with due   

approval of Hon C-6 promotes in-
ter-disciplinary approaches to study, 
understand, bring about co-operation 
and provide consultancy service to 
the industry by regular research and           
assess the evolution, role, relevance 
and impact of media in India and 
around the world.

This centre of excellence not only 
takes up different projects related 
to  research and consultancies but 
also keeps a vigilant eye on the im-
pact, influence and functioning of the            
media and create documents within 
the institution involving students.

Some of the projects/consultan-
cies undertaken by CMS are ‘Nation-
al TB Control Campaign’ and came 
out with ‘Photography Excursion and 
Video Documentation’ sponsored by 
Mamta; Project on Road Safety, Quar-
terly data based graphical analysis 
document-Repertoire, Documentaries 
for Sparc India.

A Special Project was undertaken 
on MahaKumbh 2019 at Prayagraj( 
Allahabad) wherein we made a short 
Documentary and created content in 
the form a Booklet by covering differ-
ent stories. 

An MOU with Water Aids( UK Based 
Trust) and Amity School of Communi-
cation with former being the Knowl-

edge Partner is in the final stages of 
execution.

Two Short Term Research Projects  
are in the final stage of being execut-
ed including a field study being given 
to us from I-Next (Jagran Group) on the 
Consumer Behaviour of the Newspa-
per Readers, outcome of which will be 
published in the leading Hindi daily of 
India.

One of the striking features of CMS 
is that it involves students of master’s 
& bachelor’s Programs who are not 
only exposed to the basic foundations 
of mass media reasoning and thought 
but are also to the inter-disciplinary 
application of the Journalism and 
Mass Communication.
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